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LogistiCare Honors Employee Commitments to Community Relations  
 
 
ATLANTA – “Being part of and giving back to the communities in which we do business” is an 

important slogan at LogistiCare. Today, president and chief executive officer, John Shermyen, 

announced the winners of the company’s 2006 Founder’s Cup Awards, the company’s highest 

annual honors for community relations efforts.  

 

Awards are presented in several categories. But the actual Founder’s Cup trophies are presented 

to two of the company’s offices – a larger network operations center and a smaller central 

business office – that most exemplify LogistiCare’s companywide, strategic commitment to 

community service.  

 

The 2006 winners are:  

• Florida (Miami) – Network Operations Center (NOC) 

• Kentucky (Louisville) – Central Business Office (CBO) 

 

“We started the Founder’s Cup Awards program three years ago as a way to demonstrate the 

importance LogistiCare places on community relations activities and to recognize our numerous 

employees who give of themselves through hours of volunteer time,” said Shermyen. “We may 

not be able to do things to the same level that much bigger companies can, but I know that all of 

our volunteers share the common belief that every effort can make a positive difference in 

someone’s life. And that’s important.” 

 

Additional Founder’s Cup Award categories and the winners are as follows:  

Impact Award – Virginia Operations 

• Developed a model strategic relationship(s) 

• Demonstrated long-term effect (or potential of) for strategic partner(s) 

• Demonstrated consistent sharing of ideas 
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MVT (Most Valuable Team) Award – Colorado Operations 

• Demonstrated the value of teamwork 

• Consistent strategic activity throughout the year  

• Consistent participation from core team and other employees in office  

• Shared successful team-building efforts to benefit other offices  

• Consistently exemplified the characteristics of a cohesive unit in pursuit of outreach 

initiatives  

 

Vision Award – California Operations 

• Most creative strategic outreach initiative 

 

Building Blocks Award – Connecticut Operations 

• Largest increase of strategic presence in community with key organizations  

 

LogistiCare continues to focus on aligning its community relations programs with activities, 

events and organizations that share the company’s values – caring, excellence, integrity, 

communication, innovation – and that will benefit most from the kind of support it is able to 

provide. 

 

For more information about LogistiCare’s community relations activities, please contact Chanda 

Forsythe, corporate community outreach director at 770.994.4608. 

 

About LogistiCare 

LogistiCare is the nation's leading transportation management solution. Proprietary software, 

innovative strategies and a proven record of creating budget stability and program integrity 

distinguish LogistiCare as the leader in improving non-emergency transportation programs. 

 

From its corporate office in Atlanta and numerous state-based locations nationwide, LogistiCare 

manages a national network of more than 900 transportation companies that provide more than 11 

million trips to customers annually. LogistiCare’s clients include state Medicaid agencies, school 

boards, transit authorities, hospital systems and many of the nation's largest managed care 

organizations. For more information, visit www.logisticare.com. 
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